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Part 1 “Garbage to Gold: Enhance Your
N Transaction Data, Delight Your Users”

Michael Bates,
Product Manager at MX

“Preparing for the 5th Age of Banking

PS> A\ The Age of Advanced Analytics”

Don MacDonald,
Chief Marketing Officer at MX

Part 5 Reallzmg the Power and RO of
Big Data

James Dotter,
Chief Financial Officer at MX
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“Using Data to Empower True

Part 2 ) .
Financial Strength”

With Erin Caldwell,

Director of Client Education at MX

and John Schulte,

ClO at Mercantile Bank

“See How to Actually Get Started

Rantd with Al: What Are the First Steps”

Ryan Caldwell,
Chief Executive Officer at MX

“Why Data Holds Hidden Value for

Fag 6 Financial Institutions”

Brandon Deuwitt,
Chief Technology Officer at MX
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Education is when you read the fine print.
Experience is what you get if you don't.

Pete Seeger
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Bolster the

branch
Other experience
: o
Increase mobile 9% 0%

banking
functionality

What is the 9%'
biggest thing
F|’S ShOUld Invest in Al

. 13%
be doing that
they are not?

Build a
foundation of
data analytics

70%
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We get it, but don’t
know “How”

Marketing 24%
department is

stuck in the past

18% .
Data “Silo’d”

preventing us
from getting
started

53%

Top barriers
to leveraging

data
My institution ‘

doesn’t “sell” to
customers/members

6%
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PFM is dead

but digital money
management is
alive and growing
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HOW DO YOU GET

To help \\ Tohelp

ABOUT YOUR succeed succeed
CUSTOMER/MEMBER?

© MX Technologies 2018-2019 mx.com 9



e
e
e

>

© MX Technologies 2018-2019

CORE
BANKING

& LendingClub

PROSPERP

Z-p0

LEVEL OF DISRUPTION

PAYMENTS
PFM

LENDING
INVESTMENTS

. CORE BANKING

mx.com

10



THE DIGITAL AGE
OF BANKIN G/
3,000,000,000
425,000 DeViCeS/\
ATMs
93,000

Branches

12,000 Financial

Institutions /

MX
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The Pervasive Value of Data
Data enables Top Line Growth, Cost Reduction and better user experiences

BRAND BUILDING EFFECTIVE

MARKETING
FINANCIAL
WELLNESS %
TOP LINE ©
GROWTH ©

SECURITY

COMPETITIVE

ADVANTAGE

ANALYTICS

TECHNOLOGY
ADOPTION

Pervasive Value of Data
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The Wgrld Leader in Unified
Financial Data
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IS THE WORLD LEADER IN
UNIFIED FINANCIAL DATA

MX WORLD CLASS PLATFORM

——
T = fm|
| i =0 B
COLLECT & PRESENT & ACT &
ENHANCE ANALYZE ITERATE
——

INCREASING CHOICE 4 DECREASING SWITCHING COST §

ADVOCACY
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all AT&T LTE 7:53 AM 0 % 93% ()
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Tuesday, March 20
. Maverik
PRERIE o

Netflix
Movies & DVDs

Costco
Groceries

Toys R Us
Toys

ExxonMobil
ExonMobil (545

Amazon.com
Electronics & Software

Costco
Service & Parts

Payroll
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IS THE WORLD LEADER IN
UNIFIED FINANCIAL DATA

MX WORLD CLASS PLATFORM
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T = fm|
| i =0 B
COLLECT & PRESENT & ACT &
ENHANCE ANALYZE ITERATE
——

INCREASING CHOICE 4 DECREASING SWITCHING COST §

ADVOCACY
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TWO WAYS TO WORK WITH MX

/‘ Data as a Service 2 Software as a Service
« Completely customizable e Out-of-the-box
* Raw Data available through industry- » Data available through admin
leading APIs tools
* Visualizations built on top of APIs, * Award-winning data
quick start options through visualizations

component library
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WHO IS IT FOR?

Data as a Service, you have:

* Your own internal development teams
* Your own internal design teams

* Desire to manage the complete look and
feel

* Desire to port the data into multiple
systems for use in other business centers

© MX Technologies 2018-2019

Software as a Service, you need:

Quick implementation
Additional technical and design resources

Immediate access to internal data for identifying
revenue opportunities

Instantly identify and execute targeted
messaging to users
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APl

+ Add an Account

WELLS
FARGO

Last 90 Days «

Home

$3,841.00




Bob Burgarino,
EVP of Product, Professional
Services, and Marketing - Apiture

Don Parker,
EVP of Partnerships at MX
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Dafa

Webinar Series

Q&A

To learn more about Data
Enhancement contact


mailto:sales@mx.com

